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Abstract: Global trade in TV formats is a carefully studied topic. Especially 
reality-TV formats are point of attention as they form the catalyst for 
the transnationalisation of the TV-industry (Chalaby, 2011, 2015). 
Reality-formats have a framework (also called skeleton) which can be 
filled in on a local level; turning reality-formats in the ultimate genre to 
travel globally.  
 
Content wise, studies on local adaptations of reality formats show 
contractionary results. While on the one hand reality formats seem 
exclusively tailored to local audiences (Roscoe, 2004), on the other 
hand formats suffer from ‘forced localization’. Often, changes in the 
format are not due to producers’ decisions, but to other factors as: 
material circumstances, media landscape, local legislation et cetera 
(Van Keulen & Krijnen, 2014).  
 
Ultimately, studies suggest to recognize multiple layers of meaning-
making in reality-TV. While some layers (in specific the filmic and the 
narrative layer) show clear local adaptation, the symbolic layer does 
not (Moran, 2009)}. Surprisingly, especially notions of masculinity and 
femininity in terms of gender performativities, seem to be carried over 
by the format (Van Keulen & Krijnen, 2014) (Kuipers, 2012). 
 
This project centralizes on the notion of transnationalisation of 
discursive formations of femininity and masculinity and how the trade 
in reality-TV formats contributes to that. Which gender formations can 
be distinguished? How does the interplay between the different levels 
of meaning making contribute? And last but not least, reality-TV is 
viewed as embedded in several structures: market, legislation, 
technology, media landscape and production context. How does this 
power configuration impact the discursive formations of gender?  
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Requirements of 
candidate: 

Background:  
• At least an MSc, MA or MPhil degree in Sociology or Media 

and Communication studies or a related field.  
• Excellent results in first degree/graduate study.  
• The project will preferably use qualitative research methods. 

Therefore, students should be familiar with how qualitative 
research is conducted and how qualitative data is analyzed. 
The use of more innovative qualitative methods is especially 
encouraged.  

 
Master’s degree : Yes 
 
English requirement :              
IELTS Grade: 7.5 (minimal 6.0 per component) 
or 
TOEFL: 100 (minimal 20 per component) 
 
 



 
Erasmus University Rotterdam, the Netherlands 
CSC PhD 2019 Project Description 
Applying for CSC Scholarship : https://www.eur.nl/en/prospective-csc-phd-candidates  
 
 
Supervisor 
information: 

The project will be supervised by: 
• Prof. dr. Liesbet Van Zoonen (promotor)  
• Dr. Tonny Krijnen (co-promotor).  

Dr. Tonny Krijnen will serve as the daily supervisor of the 
candidate. 

 
 
Prof. dr. L. Van Zoonen 
Email address: vanzoonen@essb.eur.nl 
Personal website: https://www.egsh.eur.nl/people/liesbet-van-zoonen/ 
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